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ABSTRACT

Factors of introduction to management and business strategies may promote to community
businesses self-reliant and continue steadily. It is necessary to study the relevant influences leading to
the level of priority, examine the consistency check options and the relationship of the causal factor model
to the performance of community businesses in Nakhon Ratchasima Province. This study uses a quantitative
research method by determining the appropriate sample size of 304 cases. Multi-stage sampling was
the comparison of the rule of three in arithmetic. The research tools were five rating scale questionnaires
with reliability in the range of 0.701-0.898. Visiting the area, research data was collected and analyzed
with basic statistics were mean and standard deviation. Data were inferential statistics of the Increment,
Assessment of Model Fit with AMOS program, Regression Coefficient to test the hypothesis by analyzing
the t-test. The results showed that all variables of importance were at a high level in the first term of
community business management. All independent variables were correlated between 0.477-0.770 with
statistical significance at the 0.01 level. For the structural equation model, it was consistent with the empirical
data according to the established criteria. Community Business and Business Management strategy that
affects operations of Community Business can forecast operating results in a positive direction both
directly and indirectly. However, the development of the management process, production, marketing,
finance, and capital will lead to international standards and ready to compete with potentiality sustainability.
Keywords : Community business management, Community business strategy, Community business performance
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nszUmMsTld LI N TUUTETY tasyilumaiansdndnst lnensoumsinassgaoesmilesiiua
wilawdnsat Toun aunsadsesntd (Exportable) fauwnsswensdud (Brand equity) @w1sanan
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19A7YNYUTIE 7 16 aUuit 1 (wnsmy - Tuew 2565) 195




namiamiayusuluneng Sueenideanilonsuanitunsdeudunsuimnguunsens vy
fdmu 1,592 ngu Inewd alunqugsiayuuussi Uil Sopas 1854 szautunes Segaz 58.43 wazszAuusuuys
Jenay 23.14 (Office of Strategic Management Lower Northeastern Province Group 1, 2018, p. 22)

lngauBnnquiamiagusudwinanudilanannis wwimadunisWaungsiagusy wazneluguyuy

'
o v A

FawanszuIunsseuiineiier Geamnddgivinlinisiawgsiagurulivssaunad s awiiagg

q

Tnelanzngugsiagusundndum Jdlauaunsaumskdsdudilaudlianinsomaainiedmuieduala

a A

uonTniuSsansruaun s dunuiunsdeTtaun wilFnmsgu warnsUszneumslug g 9
fisidussu fedvndnulunguiamisgmlddidunuiasaudanuaunsavemues Tsrennud
AMLTRAIUNMTUTINTIANT ATUNTTRY wasUayd NsmamlaznsIndmne (Department of Industrial
Promotion, 2018, p. 5) S3amAayuwu dwlugjazviavinuznisAndeszsuy waznssngdenlosdsiiny
feviany 9 yuvuiannuitila Fesgndn nandudlizinaznelas neeudlalumsiusunudeya

v 1%

Toinaasafiluusglond viansiesieitoyagnan waznisadanagnsnisaainiiliiuTeugudady

Y Y

v
°

gpmsvhauduiin nMsideales duih nanh Yanei
Ftaunsnedundudmidmiafiihinlasnsdnassansen vishuanidndusilng
U w.A. 2562 Lﬁué’]’wi’mﬁa&Jmamuaﬁwaamﬂmi’uaamﬁmmﬁa finsuszneuo@nluninnisinens
fs1gldannuanaanianisinensdundn s1eldladsdonusned (Per capita income) 110,301 U
Hususul 33 vasUszme (The National Statistical Office, 2019, p. 2) Uszrnsanlugdondnnumsnsia
ﬁmméfaqmiﬁ%mm%wLa%mL‘ﬁaLﬂmwlé’l,%’]giﬂiaww%’auaﬂmﬁaﬁmiwlﬁmaﬂmﬂwm TneduunAnd
winsmnguiudiedadadungusiagasuiu WefinwsnmneueelFineld st ududauiiviled swes
yoameng Tuoenideaile auingshvymuendudnmadenuiddumsaineanu aiemeld afeanudiuuds
Tyifuyuou winsiidunugshepmuiikiiunflduszautiam wavgUassavmefuauwiiliungudumen
LLa::E;Uﬁ’ﬂiﬂu‘ﬁfjﬂ (Office of Nakhon Ratchasima Province Community Development, 2019, online) ﬁﬂﬁ?u

Y

e aulafnwin1susmsssNaguwy nagnsgsnayuvy d8vsnasexnansailunuvesgsiayuwu

e eXpe

@ =

wriouasyedin Weduswwmanmsidue duaduligsiagusuausaiiamuedd aunsasufiusieluls

=]

oghssfunsuaessiu Snisdanunsailuiunumdunsimunguondngueudy 4 Wlanuduauas
fadusioly
IngUsEaAn1sIvY

1. Wiefmsziumsuimsdamsssioyanu negnsvnagsiayueu uaskamaidunuuesssiayuey
Tudwminuassvdn

2. WiommaseumnaenAdemeuuUaesadud vl svEnaremsidiume sgan ALy
Tudmiauassvdn

3. ulefnwanuduiudiBsaaueauuitaestladoiBsanvaiifdvinadenanisiiiuau

V9333NYNYY TUTMIAUATIIVEITININTI Uagn19eey

196  NRRU Community Research Journal Vol. 16 No. 1 (January - March 2022)




Uselevin1side

1. namsnseildansaunAssR uANdIAnUeIN1TUTINTINNSESAAYNIL NaenSmegsaYuy
wazsansidunuvesgsiayuvy ludminuassvdn fasdudeaunalsitugussneunsgsioyum
mszuiinfdlonia n1sasnenu as1eeld asreenuduudsliiugumy

a s

2. HaNTIATIERLAATAUNAANFNRUSNITUTITINNITTINTINIYUVY NAENENIeEIAT

Ll q

Aaa

nfigvdwasenanisanuruvegsisguyudmiauassvdun Wudeyaliiuguszneunisgsiaguyuy
Indszend Mlunsimundneninvesesinslviaaiy
3. wafilaannisAnwasyilifauuimeindisaunassiiierdeaunsaldlunissulss

daaSulvigusenaunisgsiaguey Mstegeeedidy

N1SNUNIUITIUNTTH
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Tuesdnsazdrananuianaalumsinen wasdnasgdunssusumsihouiieandunu fmsuiulse
UszavisnmlunsvinuiAesdesiunisiu (Financial) gnén (Customer) nszUILNsey (Process)
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Aemsiaudnenwvngsiafiodanisninensmelunienruansolunsudsiuvesasdnsiiiold
Wumnmdumsiesgininensngluvissiiuiwszneulusmenae (Value) muanusalunisudsdu
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Nakhon Ratchasima Province Community Development, 2019, p. 1) ﬁ’mummmﬂéjué’]’aaﬂ’mﬁmmzam
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Gall et al,, 1996, p. 227)
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(Index of item-objective congruence : 10C) iflu “1” Wlewiuinfiarumse “0” dowiuiliudle uae “-17
dowtuidilifierunss tuarzuuundmadrianuaenadesmiuinguszadeeadomanuis
84 Rovinelli and Hambleton (1977, pp. 49-60) liAnandesiuogluras 0.701-0.898 Fwsnnnin 0.70
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3. nafurusadeya lnensasiuiiiunusadeyetunguieddadulussneumsgshiaymu
Tudmiauasmedudenuesunsumudunguiaey 11 dinaseaeuteyaigame Tnglilusunsy
WSagUmsaifsneds Listwise Deletion shemsdinsgideyaenzdnitauysiuarhiaulateyagyme
\AnTu (Roth, 1994, p. 541)

4. myesvideyaseiumudifny MegatAluguieALady (Mean : X) uagadnuideauy
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193§ (Standard deviation : S.D.) fvumNAsIMSLUARNMNEANRABIMLLIAAYBS Best and Kahn
(1993, pp. 181-183) lfun mnudrdnyiiosdian daadesening 1.00-1.80 ddnyies fdnedeszning
1.81-2.60 dfayuninans SR ieuseinng 2.61-3.00 ddun SAwassewing 3.41-4.20 LL@zéﬁﬁﬁgMﬂﬁqm
fiAafesznng 4.21-5.00 wasliangvideyadeaiaidsoyun Ussnouse mamanudimiussemineiuls

Tneldedifanduiusiiesdu (Pearson’s product moment correlation) HamAduUsEANS MIweInsal (1)

wlad1Anuduius & 1.00 fe seauauysel = 0.70 Aie sAUge 0.31-0.69 o srAulIuna1e < 0.30
o szaudn waz 0 Ae lalflauduus demsiailadiiu 0.80 (Srisathitnarakun, 2020, pp. 376-377)
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A1 Y*/DF fAdesndn 3.00 uaneilumaiianunaunfuiuteyaiBeUsedny, A1 GFI, AGFI uazA1 CFl
AN2NAT 0.95 A4l Sadwagﬂummeﬁﬁﬁum WagANLNNAIY 0.90 Al Sadwasﬂmmwﬁﬁﬁ, A1 NFI, NNFI,
IFI wagen TLI Siendaust 0.90-1.00 wansilumaiianunaunduiutoyaleUsedng, A1 RMR wagA1 SRMR
fldndnan 0.05 uaz A RMSEA Setiaendn 0.05 3e 0.08 A1 R’ wazArduUssavsanaesveiauys
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Tudswiauassvdn
fiauds X S.D. sEAuANEIATY i
1. fuNISUIMSIANTS 3.75 0.56 N 2
2. fUNTUIININITHER 3.63 0.56 110 4
3. UNITUITMINITAAIN 3.64 0.60 N 3
4. MUNTUIMINTRULAZNUY 3.77 0.62 N 1
N15UIMTIANITIINIYNBY 3.70 0.59 ) 1
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1579 2 ()

fiauus X S.D. FTAUANFIATY adudi
1. fuAue 3.69 0.57 Gl 1
2. guAnuansalunisugedy 3.58 0.54 Gl 4
3. AUANINENNNINYINFBNNTADNIFEULUY 3.56 0.53 1N 3
4. UN1TIANITRIANT 3.66 0.57 Gl 2
NAYNSNIeTINAYUYY 3.62 0.55 umn 3
1. fun1siu 3.60 0.61 Gl 3
2. fugnAN 3.83 0.70 Gl 1
3. AUNTEUIUNTNY 357 0.53 1N 4
4. gunsiseusiaziaw 3.69 0.61 1N 2
Nan1sA UMY NIy 3.67 0.61 1N 2
Tuiade 3.66 0.58 wnn -

MNANTN 2 WU SERUATIANEYMIUSISIAn1sIAa nagnsnegsiafidsenansfiunu
v835519YuvU Tudminuassvdun agluseauinn (X =3.66) lagynauiianuddgyegluseauiin
T Suduil 1 Frumsimsdanisssiayamu (X =3.70) Susufl 2 samssiliumuuesgsiaymu (X =3.67)
LaSufUT 3 nagnsmsgsiaruvL (X =3.62)

NANMIATIABUA DA WEUUT Aol TG iTiBvEnaRen s luN U s TR ALY

TS ITAUATINIVELN WARIRINISIE 3 LATAIN 2
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NANSANHUINUYDITINIYN VY

MN PD MK FM VA co cp OR FN cr PR LD

MN 1.000

PD 0.737"  1.000

MK 0721 0667 1.000

FM 0755" 0674" 0769"  1.000

>

VA 0648" 0685° 0688 0601" 1.000

s

o 0688" 0709" 0734" 0687 0673 1000

o

cp 0583" 0601" 0596" 0555° 0677 0656° 1.000

e

OR 0642 0694° 0635 0606 07000 0718" 0683 1000

>

FN 724" 0724 0770" 0703" 06817 0744" 0683 06717 1.000
cT 0605" 0642 0633 0607 0609" 0677 052" 06527 0693 1.000
PR 0712" 0702" 0765 0702° 0729" 0740" 0683 0736 0762° 0612° 1000

LD 0650° 0644 0636 0655 0628° 0701" 04777 0625 07157 0763 0686  1.000

** JudrAgynisedafiszau 0.01
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Chi-square/DF=1.325, p=0.055, GFI=0.937, AGFI=0.912, NFI=0.961, IFI=0.973, CFI=0.973, TLI=0.957, RMSEA=0.008, RMR=0.009, DF=42
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Y’/DF=1.325 (ffaendn 3.00) GFI=0.937 (agluinaueis) AGFI=0.912 (agluinwueif) CFI=0.973
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Tudawrinuassvdun
FUNRFIY R? t  p-value
Hy: MAN —> BMS 0558  5.904*  0.000
H,: BMS —> ORT 0628  4.466*  0.000
Hs: MAN —> ORT 0.706  4.263*  0.000
Ha: MAN —> ORT —> BMS 0.767  13.455%  0.000
* p<0.001

31NA1T197 4 WUTT WUUTNaeIl LTI UNANTBNTNAfBNANITANT LUV ITIA YUY
Tudmiaunssmduvianemss waesmnedeu rnuduiusidulfluiiemeun lneanunsowensalkanseiidun
vesgsnaguule Seuay 55.80 (R*=0.558) Seuay 62.80 (R*=0.628) Sauay 70.60 (R*=0.706) uazsetay 76.70

(R=0.767) mua9u sg1editedAgmisainfiszau 0.01
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TiAamsUszauamumalumsianngsiua uasiansaiuayuaulssinannednsusmsdsiiug
wazauTminuAsI¥AL1 (Community Organization Development Institute, 2015, online) &luau3de
29430101 YnA1 (Mukda, 2014, p. 18) lakuImeansimuInIsusmsIans i ugrandud laun duau
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Tiiaunmnnsgueeetesnemssmiglinniunzuuuy iefislenauassomilunadfefuslon
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LW ULA2AU Rubera and Kirca (2012, p. 130) leina1711 n1511 Balanced Scorecard 10sinwa
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fnsusulgauseansninlunisvininu F99u3dov09 Kairu et al. (2013, p. 81) wuIlun1AUSNITNITIA
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fitusedlduarnsiuvesssdns osmnmadoudasufuginssuaunmsgsianelu nisuiuused
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Livsudgeegsieidoduiigresdnsazgaidoguis og1slsAnuauideves Morphet (2007, p. 705-A)

landnfaunuimvesssuumalulagansaumnaniinenisusni 53an13gsna laead1edawuu (Model)
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